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The Development of E-commerce Product Model: A case of Otop Center,

Narathiwat Province.
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Abstract

The purposes of this study were to design and develop electronic commerce for
OTOP Center, Narathiwat Province. It would be applied to increase the marketing
channels for products and increase the public relation channel of OTOP products. This
website was developed from Content Management System. For usability was consisted
of 2 groups, 1) the users of e-commerce service who can assess the dealing website and
pick up the products for online buying and 2) administrators who can manage backend
such as add, delete, edit and update the information. The result from 66 evaluators was
found that the level of user satisfaction was very good.
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